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EXPLORING MARKETING RESEARCH deals with the design, collection,
analysis, and reporting of marketing research data relevant to a firm's current and
future needs. The text focuses on students as managers, not practitioners, of
marketing research. Students learn about traditional types of marketing research,
such as designing questionnaires, as well as the latest technological
developments that facilitate marketing research including data collection devices,
data analysis tools, and practical approaches to data analysis. In addition, this
edition places more emphasis on ethical and international issues relating to
marketing research.
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Editorial Review

Review
"An excellent text for first-time marketing research instructors who need a solid foundation for developing a
new course prep."

About the Author
William G. Zikmund, Ph.D., was a professor of marketing at Oklahoma State University until his death in
2002. He received his bachelor of science degree in marketing from the University of Colorado, a master of
science degree from Southern Illinois University, and a Ph.D. in business administration with a concentration
in marketing from the University of Colorado. Professor Zikmund worked in marketing research for
Conway/Millikin Company and Remington Arms Company before beginning his academic career, and he
had extensive consulting experience with business and not-for-profit organizations. Professor Zikmund
published dozens of articles and papers in a diverse group of scholarly journals, including the JOURNAL OF
MARKETING, ACCOUNTING REVIEW, and the JOURNAL OF APPLIED PSYCHOLOGY. He was the
author of the successful textbooks EXPLORING MARKETING RESEARCH, BUSINESS RESEARCH
METHODS, MARKETING, and EFFECTIVE MARKETING, as well as a work of fiction: A
CORPORATE BESTIARY. Professor Zikmund was a member of several professional organizations,
including the American Marketing Association, the Academy of Marketing Science, the Association for
Consumer Research, the Society for Marketing Advances, the Marketing Educators¿ Association, and the
Association of Collegiate Marketing Educators. He served on the editorial review boards of the JOURNAL
OF MARKETING EDUCATION, MARKETING EDUCATION REVIEW, JOURNAL OF THE
ACADEMY OF MARKETING SCIENCE, and JOURNAL OF BUSINESS RESEARCH. Professor
Zikmund was an accomplished educator who strived to be creative and innovate in the classroom, and his
books have been used in universities in Europe, Asia, Africa, South America, and North America, reaching
more than a half million students worldwide.

Barry J. Babin has authored over 70 research publications in some of the most prestigious research
periodicals, including the JOURNAL OF MARKETING, THE JOURNAL OF CONSUMER RESEARCH,
THE JOURNAL OF BUSINESS RESEARCH, THE JOURNAL OF RETAILING, PSYCHOLOGICAL
REPORTS, PSYCHOLOGY AND MARKETING, and THE JOURNAL OF THE ACADEMY OF
MARKETING SCIENCE, among others. Babin is currently Max P. Watson, Jr., Professor of Business and
chair of the department of marketing and analysis at Louisiana Tech University. He has won numerous
honors for his research, including the Louis K. Brandt Faculty Research Award from the University of
Southern Mississippi (on three occasions), the 1996 Society for Marketing Advances (SMA) Steven J. Shaw
Award, the 1997 Omerre Deserres Award for Outstanding Contributions to Retail and Service Environment
Research, and the Academy of Marketing Science's Harold W. Berkman Distinguished Service Award. He is
a former president of the Academy of Marketing Sciences and the Society of Marketing Advances, and he
currently serves the marketing editor for the JOURNAL OF BUSINESS RESEARCH. Babin's research
focuses on the effect of the service environment in creating value for employees and customers. His expertise
is in building and understanding value that leads to long-lasting, mutually beneficial relationships with
employees and customers. His primary teaching specialties involve consumers and service quality, marketing
research, and creative problem solving. A frequent international lecturer, he has presented in Australia, South
Korea, France, Germany, New Zealand, South Africa, Canada, Sweden, and the United Kingdom.



Users Review

From reader reviews:

Leta Welter:

In other case, little individuals like to read book Exploring Marketing Research. You can choose the best
book if you love reading a book. So long as we know about how is important any book Exploring Marketing
Research. You can add expertise and of course you can around the world by the book. Absolutely right, since
from book you can recognize everything! From your country till foreign or abroad you can be known. About
simple issue until wonderful thing you could know that. In this era, we can easily open a book or perhaps
searching by internet unit. It is called e-book. You may use it when you feel fed up to go to the library. Let's
examine.

Dorothy Stanek:

Spent a free time for you to be fun activity to complete! A lot of people spent their leisure time with their
family, or their own friends. Usually they carrying out activity like watching television, gonna beach, or
picnic inside the park. They actually doing same thing every week. Do you feel it? Will you something
different to fill your current free time/ holiday? Could be reading a book can be option to fill your cost-free
time/ holiday. The first thing you will ask may be what kinds of publication that you should read. If you want
to attempt look for book, may be the publication untitled Exploring Marketing Research can be excellent
book to read. May be it can be best activity to you.

Joseph Moody:

Within this era which is the greater individual or who has ability in doing something more are more treasured
than other. Do you want to become one of it? It is just simple method to have that. What you have to do is
just spending your time almost no but quite enough to possess a look at some books. One of several books in
the top collection in your reading list is definitely Exploring Marketing Research. This book that is qualified
as The Hungry Slopes can get you closer in becoming precious person. By looking upward and review this
publication you can get many advantages.

Ann Walsh:

What is your hobby? Have you heard that question when you got scholars? We believe that that concern was
given by teacher with their students. Many kinds of hobby, All people has different hobby. So you know that
little person including reading or as reading become their hobby. You need to know that reading is very
important and also book as to be the matter. Book is important thing to include you knowledge, except your
current teacher or lecturer. You see good news or update concerning something by book. Different categories
of books that can you take to be your object. One of them is actually Exploring Marketing Research.
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